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AGRICULTURAL ADJUSTMENT ADMINISTRATION 
Agricultural adjustment means balanced production for adequate 
consumption. 2:13 (1935) 3-7. 
Another road to consumer standards. 2:6 (1934) 7-10. 
Common Ground - Unity of interest between farmers and consumers. 
2:14 (1935) 3-6, 27. 
Getting straight with your marketman. 3:4 (1936) 7-10. . 
Keeping up with the farm program. 1:2 (1933) 6-8; 1:4 (1933) 7. 
Not too sweet, please. 1:20 )1934) 3-5. 
Peaches into $8$$. 1:12 (1934) 3. 
Side lights on the Agricultural adjustment program. 1:15 
(1934) 9. 
Speak up, consumer. 2:25 (1935) 8-11, 31. 
AGRICULTURAL EXPERIMENT FARMS AND STATIONS 
Exposition farms, 1:23 (1934) 3-4. 
Science at consumers! service. 3:16 (1936) 14-17; 3:17 (1936) 
12-14. . 
APPLES see FRUIT 
ASPARAGUS see VEGETABLES 
ASSOCIATED COUNTRY WOMEN OF THE WORLD see COUNTRY WOiEN OF THE 
WORLD, ASSOCIATED. 
AVOCADOS see FRUIT 


BEANS see VEGETABLES 
BEDSPREADS 
Buying bedspreads. 4:19 (1937) 11-13, 19. 
Good picking at white sales. 3:3 (1936) 812. 
BEEF see MEAT 
BLANKETS 
Consumers! bookshelf. 3:21 (1936) 14. 
Facts for blanket buyers. 4:16 (1937) 3—6. 
BREAD 
Bread basket problems. 4:22 (1938) 3-6, 18. 
Bread facts for consumers. 4:3 (1937) 11-15, 22. 
Bread-spreads here and abroad. 1:19 (1933) 8-10. 
Consumers! counsel asks for bread costs. 3:1 (1935) 14-15. 
Consumers! counsel reports results of bread cost inquiry. 
3:9 (1936) 16-17. 
Do you know a good loaf of bread when you see it? 1:10 
(1934) 9. 
Toward better bread flavors. 3:16 (1936) 7-9, 17. 
What is bread? 2:26 (1935) 3-9, 31. 
BUDGET, HOUSEHOLD 
Helps to rural consumers. 2:19 (1935) 31. 
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Keeping consumer accounts. 3:20 (1936) 7~10. 

Servicing rural consumers. 3:19 (1936) 3-6, 18-19. 
BUSINESS DEPRESSION 

How far out of the Depression have we come? 2:5 (1934) 

9-10, 12. 

BUTTER 

Back of your pound of butter. 4:1 (1937) 3-6. 

Better breaks for butter consumers. 2:13 (1935) 8#11, 27. 
BUYING see PURCHASING 


CALCIUM 
Bone builder no. 1. 3:19 (1936) 12-13, 19. 
CALORIES see NUTRITION 
Canada looks at consumer problems. 3:15 (1936) 8-11, 18-19. 
CANNED FOOD 
Do you know your beans. 1:13 (1934) 10-11. 
Does its price tell her its quality? 1:21 (1934) 6-8, 22, 25. 
Food in this year's cans. 3:17 (1936) 7-8, 19. 
Standard facts. 3:14 (1936) 14-16, 22. 
Tips on buying canned tomatoes. 1:14 (1934) 11. 
CANNERIES, COMMUNITY 
For next winter's pantry shelf. 1:17 (1934) 45. 
Pushing back the hunger line. 2:9 (1935) 8-11, 31. 
CANNING AND PRESERVING 
To can or not to can. 2:20 (1935) 8-11. 
CANS see STANDARDS, GRADES AND LABELS 
CELERY see VEGETABLES 
CHEESE 
Charting the course for better ¢heese consumers. 2:24 (1935) 
9-14, 17. 
Do you like cheese? 1:9 (1934) 24. 
Do you want a better piece of cheese? 2:1 (1934) 12-13. 
CHEMISTRY AND SOILS, BUREAU OF 
Partners in agricultural adjustment. 2:16 (1935) 9-11. 
CHERRIES see FRUIT 
CHICKEN see POULTRY 
CHYLDREN ~ MANAGEMENT AND TRAINING 
/ Helps to rural consumers, 2:22 (1935) 31. 
CHOCOLATE 
Chocolate and cocoa. 3:16 (1936) 2. 
CIVIL WORKS ADMINISTRATION 
What Civil Works means to rural communities. 1:6 (1933) 
CLOTHING AND DRESS 
Consumers! bookshelf. 3:23 (1936) 15-17. 
Helps to rural consumers. 2:19 (1935) 31. 
— to cotton dress value. 2:17 (1935) 10-13. 
A consumers! counsel for coal. 4:19 (1937) 6-10. 
When you buy coal. 4:18 (1957) 7-11, 19. 
COCOA 
Chocolate and cocoa. 3:16 (1936) 2. 
COLD STORAGE 
Ins and outs of refrigeration. 2:26 (1935) 10-16. 
Out of the locker. 4:13 (1937) 12-13, 18. 
COLORING MATTER IN FOOD 
Color for sale. 3:8 (1936) 8-10, 22. 
COMPETITION 
Consumers look at competition. 3:24 (1937) 12-15, 2l. 





Consumer credit. 1:17 (1934) 3. 
CONSUMER EDUCATION 
Consumer heZps from the Bureau of Ecme Economics. 1:17 (195-., 
8-9. 
Consumer programs. 4317 (1937) 2, 7-9, 18-19. 
Crusade for facts. 4:24 (1958) 3-6, 18-19. 
Helps to rural consumers from government publications. 6 in- 
stallments - 2:19-2:23, 2:25. (1925). 
New publication: +o help consumers. 2:5 (1954) 8-9. 
References to odulletins and material for study courses in 
consumer problems. 3:6 (1936) 2. 
Servicing rural consumers. 3:19 (1936) 3-6, 18-19. 
Studying consumer-buying problems. 3:10 (1936) 16-17, 22-28. 
Youngstown goes consumer-conscious. 1:11 (19354) 8. 
Consumer-farmer briefs from Washington. Appeared regularly from 
1:19 (1934)-3:21 (1936). 
CONSUMER ORGANIZATION see ORGANTZATION 
CONSUMER PROBLEMS . 
Canada looks at consumer problems. 3:15 (1936) 811, 16-19. 
On the consumer front. 2:7 (1935) 3-6, 23. 
The President's Adviser takes up consumer problems. 2:4 
(1935) 3-5, 16. 
CONSUMER PURCHASE STUDY 
Discovering the American consumer, 4:17 (1937) 3-6, 18. 
Consumer quotes for 1938. 4:20 (1938) 15-17. 
CONSUMERS 
Are price tags enough? 3:22 (1936) 3-6, 21-23. 
Consumers are organizing. 1:22 (1934) 3-5. 
Consumers! representatives confer. 1:8 (1933) 3-4. 
Five days with Ohio's consumers. 3:26 (1937) 12-17; 4:1 
(1937) 79, 23. 
A map showing the New Deal workings in Washington for the 
sumer, 1:13 (1934) 6-7. 
Young consumers. 3:7 (1936) 16-17. 
Consumers! bookshelf. Appeared irregularly from 3:19 (1936)- 
4:25 (1938). 
Consumers! calendar, 1937. 4:20 (1938) 9-14. 
CONSUMERS! DIVISION OF NATIONAL EMERGENCY COUNCIL see NATIONAL 
BRERGENCY COUNCIL - CONSUMERSIi DIVISION 
Consumer's mailbox. 4:12 (1937); 4:15 (1937; 4:23 (1938). 
CONSUMPTION 
Supplying food for adequate consumption. 3:17 (1936) 3-6, 19. 
Supplying food for normal consumption. 2:24 (1935) 6-8, 17. 
COOPERATION 
An approach to a farmers! Utopia. (Denmarl#). 1:10 (1934) 3-4. 
Bethesda women cash in on cooperation. 1:11 (1934) 45. 
Building a cooperative enterprise. 4:5 (1937) 15-19, 22-23. 
Consumer cooperation — check list of offices in Washington. 
2:16 (1935) 2, 16. 
Cooperating for better foods. 4:4 (1937) 69. 
Cooperation. Appeared irregularly from 3:7 (1936)— 4:25 (1938). 
Cooperators go to school. 3:23 (1936) 6-11, 19. 
Cutting the cost of living by cooperation. L;23 (1934) 5=7, 27. 
Do you buy cooperatively? 3:2 fort 3-6, 27. 
Farm women go to market. 2:25 (1935) 3=7. 
Farmers keeping themselves--and each other. 1:17 (1934) 67. 
Helps to rural consumers. 2:23 (1935) 13. 
Lubricating your way to a lower cost of living. 1:17 (1934) 10. 
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Pocketing the difference, 2:22 (1954! la. 
Six Americans tock at European cooperatives. 4:8 (19°77! 5-6, 18, 
Statistics cf cocpervation. 435 {1957) 12. 
Town of sseperuters ‘heynard, Mass.' 3:25 (1937) 7 
When farners wovk togetier es consumera, 2°25 (195: 
Young conrsimers learn end earn by cocperation. I: 
CORN see VESUTAP LES 
COST AND SlanD.h OF ! , 
Changes in city workers' cost of living. 2:8 (1935) 9-11, 27, 
Changes in the buying power of farmers and factory workers wit. 
jobs. 1:10 (1934) 24. 
Some costs have changed more than others. 1:10 {1934) 7. 
Workers! changing cost of living gives pay envelope something 
to think about. 1:10 (1934) 6. 
COTTON 
The farmer's share in changing cotton prices. 1:11 (1934) 9. 
What price cotton recovery? :22 (1934) 6—7, 10. 
COTTON FABRICS 
Pointers to cotton dress values 2:17 (1935) 10-13. 
Prices of cotton goods continue their climb. 1:5 (1933) 5. 
10 tips to cotton consumers. 2:6 (1934) 11-14, 29. 
COUNTRY WOMEN OF THE WORLD, ASSOCIATED 
World's farm women talk things over. 3:11 (1936) 12-15, 22. 
CRANBERRIES see FRUIT 
CREDIT UNIONS 
Consumers! bookshelf. 4:6 (1937) 12-13. 
Financing consumers cooperatively. 4:3 (1937) 36. 
CROP REPORTING BOARD 
Food forecasters out of work. 3:16 (1936) 3-6, 17. 


DAIRY PRODUCTS 
How do your dairy products compare? 3:8 (1936) 14~15, 23. 
DENTIFRICES 
Consumers! bookshelf. 4:9 (1937) 11. 
DEPRESSION see BUSINESS DEPRESSION 
DIET 
Adequate diet at minimum cost. (a series of sample diets for 
families of various sizes). Appeared frequently. 
DINNERWARE 
Consumers! bookshelf. 4:9 (1937) 11. 
DISCUSSION 
Threshing it out. 3:23 (1936) 12-14, 19. 
DOG FOOD, CANNED 
Canned food for dogs. 4:21 (1938) 9-11, 19. 
DROUGHTS 
Consumers face the farm drought. 1:19 (1934) 3-5. 
Droughts steals into the nation's larder. 1:24 (1934) 4-6. 
Relief for farmers. 1:24 (1934) 14-17. 
DYES AND DYEING 
A tip to Easter egg artists. 4:1 (1937) 17. 


EDUCATION 
‘ - new venture in rural education. 4:5 (1937) 12-14. 
GG 
Agricultural adjustment administration egg buying program. 
33:25 (1937) Be des 
Do you know your egg laws? 3:5 (1936) 14-15, 31. 
Eggs for Lent. 4:1 (1937) 13. 
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Keeping fresh eggs freshs 3:17 (1936) 911, 23. 
Nature's prize package of food. 1:14 (1934) 34, 
Spring notes for egg consumers. 2:12 (1935) 10=11, 27. 
What about egg prices? 1:4 (1933) 3. 
ELECTRIC APPARATUS AND APPLIANCES 
Consumers! bookshelf. 3:22 (1936) 16-17. 
ELECTRICITY ON THE FARM 
Electrifying rural living. 2:22 (1935) 8-12. 
EVER-NORMAL GRANARY 
Can consumers make sure of adequate food supplies with fair 
prices to farmers? 2:4 (1934) 3-6, 23. 


FABRICS see TEXTILE FABRICS 
FADS 
Death to food fallacies. 4:18 (1937) 14-16. 
Facts for food faddists. 2:11 (1935) 7. 
RARM HOUSING SURVEY 
Nation-wide farm housing survey explore new jobs for city work- 
ers. 1:11 (1934) 3. 
FEDERAL SURPLUS RELIEF CORPORATION 
Food for future citizens. 1:4 (1934) 5=+7. 
For next winter's pantry shelf. 1:17 (1934) 45. 
Pushing back the hunger line. 2:9 (1935) 3-11, 31. 
Quality foods to needy families. 1:18 (1934) 17-18. 
Salvaging surnluses. 3:12 (1936) 16-17, 22. 
FEDERAL TRADE COMMISSION 
Writing rules far trade. 4:25 (1938) 3-6, 18. 
FEDERAL TRADE COMMISSION REPORT ON CONSUMERS! EXPENDITURES 
Dissecting consumers! dollars. 4:6 (1937) 7-11. 
FIREPROOF ING 
An ounce of prevention. 4:22 (1938) 7-9, 17. 
FIRST AID IN ILLNESS AND INJURY 
Helps to consumers. 2:20 (1935) 11. 
FISH . 
Fish on your diet. 4:22 (1938) 10-13, 1819. 
FISH OIL 
Vitamins in fish oils. 4:23 (1938) 3-6, 19. 
FLIES 
The wicked fly. 4:26 (1938) 13-15. 
FLOODS 
on™ flood waters go down. 4:2 (1937) 8-11, 18. 
Helps to rural consumers. 2:19 (1935) 31. 
FOOD, COST OF 
A better food cost index. 3:1 (1935) 11-13, 31. 
Retail food prices. Appeared regularly from 1:1 (1933) to 
5:8 (1936) Followed by: Your food costs and supplies. 3:9 
(1936) to 4:25 (1938). 
What's abead in food costs? 2:10 (1955) 7. 
FOOD, COST OF see also PRICES 
| FOOD AND DRUG ADMINISTRATION 
On guard for consumers. 4:18 (1937) 3-6. 


Policing foods for humans and animals. 3:26 (1937) 8-11, 20~21. 
Safe food to consumers. 3:17 (1936) 15-18. 
What kind of safeguards? 4:4 (1937) 13-17, 19; 4:5 (1937) 9-112 
What's in a food name? 3:22 (1936) 12-15, 23. 
When flood waters go down. 4:22 (1937) 8-11, 18. 

FOOD BUYING see PURCHASING, HOUSEHOLD 








FOOD DISTRIBUTION 
Where facts come first. 3:11 (1936) 3-5. 
Food facts for consumers. 1:2 (1933) 24. 
FOOD POISONING =, 
Public enemy no. 1 in the kitchen. 3:11 (1936) 6-7, 22. 
FOOD SUPPLY 
Can consumers make sure of adequate food supplies? 2:4 (19354) 
3-6, 23. 
Extra---latest official replrt on your food supplies. 2:1 
(1934) G11; 3:1 (1935) 3-5. 
Food forecasters at work. 3:16 (1936) 3-6, 17. 
Food supplies in 1934-35 are expected to be---1:24 (1934) 
7-13. 
Foods for a hot month. 3:12 (1936) 12-15. 
Foods of the month. 3:10 (1936) 810. 
Official report on your food sup»lies for 1936-37. 3:13 (1936) 
5-5, 17, 20. 
On autumn market lists. 3:18 (1936) 8-9, 18. 
Outlook for food supplies in 1938. 4:20 (1938) 17-18. 
Supplying food for adequate consumption. 3:9 (1936) 13-15, 
23: 3:17 (1936) 3-6, 19. 
FOREIGN TRADE 
Consumers face the New Deal in foreign trade. 2:11 (1935) 
3-6, 27. 
FRUIT 
All year fruit guide. 2:18 (1935) 12-17. 
Do you buy by color? 2:19 (1935) 7-10. 
Holiday trimmings. 2:25 (1935) 14-16. 
How do you store? 2:22 (1935) 13-16. 
Quality in fruits and vegetables. 3:18 (1936) 13-15, 16-19. 
Watchwords on waste. 3:2 (1935) 7-11. 
Apples 
What every apple consumer should know. 2:23 (1935) 3-6, 27. 
Avocados 
A luxury fruit turns plebian. 4:15 (1°37) 7-9. 
Cherries 
Cherry ripe» 4:10 (1937) 14-16. 
Cranberries 
Consider the cranberry. 3:21 (1936) 15-18. 
Tips on festive fare. 3:20 (1936) 3-6, 19. 
Grapefruit 
Grapefruit season is here. 3:20 (1936) 11-12, 18. 
Grapes 
Grapes on the fruit calendar. 4:11 (1937) 89. 
Lemons 
Add the juice of a lemon. 4:7 (1937) 16-19, 22. 
Melons 
Melons come to market. 4:4 (1937) 3-5, 19. 
Oranges 
Check your vitamin C. 4:16 (1937) 7-8. 
Facts for better orange buyers. 2:8 (1935) 3-5. 
Who eats our oranges? 3:22 (1936) 3-11, 23. 
Peaches 
Peaches into $$$$. 1:12 (1934) 3. 
Tips for peach fanciers. 4:11 (1937) 16-17, 23. 
Pears 
Pears aplenty. 4:12 (1937) 8-9, 18-19. 





Prunes 
Prunes start on a new career. 3:4 (1936) 11-13, 31. 
Strawberries 
Notes on the shortcake season. 2:11 (1935) 89. 
Strawberry news. 4:26 (1938) 16-17. 
Watermelons 
Picking a winner. 4:9 (1937) 3-6, 18. 
FURNITURE 
Consumers! bookshelf. 3:21 (1936) 17. 


GARDENS 
Backyard gardens. 4:3 (1937) 7-10, 23. 
Consumers! bookshelf. 4:2 (1937) 16-17. 
Garden spots of recovery. 2:14 (19355) 10-13. 
GaS STOVES 
Consumers! bookshelf. 3:22 (1936) 1&@. 
GASOLINE 
Lubricating your way to a lower cost of living. 1:17 (1932) 10. 
GENETICS 
Better plants and animals (excérpts from 1936 Yearbook). 3:18 
(1936) o=7. 
GLOVES 
From hides to hands. 4:12 (1937) 3-7. 
GRADING AND STANDARDIZATION see STANDARDS, GRADES AND LABELS 
GRAPEFRUIT see FRUIT 
GRAPES see FRUIT 


HEALTH 
Helps to rural consumers. 2:20 (1935) 11; 2:21 (1935) 19; 
2:22 (1935) 31. 
Helps to rural consumers from government publications. 6 install- 
ments=---2:19-2:23; 2:25 (1935). 
HOME DEMONSTRATION WORK 
Making the best out of a poor depression. 1:10 (1934) 8-9. 
Homesteading, 1934 style. 1:21 (1954) 9-11. 
HOSIERY 
Consumers! bookshelf. 3:21 (1936) 13. 
Science at consumers! service. 3:17 (1936) 12. 
HOUSEHOLD APPLIANCES 
Consumers! bookshelf. 35:22 (1936) 17. 
Helps to rural consumers. 2:19 (1935) 31. 
HOUSEHOLD PESTS 
Helps to rural consumers. 2:25 (1935) 31. 
HOUSES 
Consumers bookshelf, 3:26 (1937) 19; 4:1 (1937) 16. 
HOUSING 
Nation-wide farm housing survey explores new jobs for city 
workers. 1:11 (1934) 3. 


ICE CREAM 
Guides to ice cream values. 2:19 (1935) 3-6. 
What is ice cream? 1:18 (1934) 20-21. 
INCOME 
Balancing the recovery program. 1:3 (1933) 6-7. 
Building up farm purchasing power. 1:8 (1933) 5. 
Changes in the buing power of farmers and factory workers 
with jobs. 1:10 (1934) 24. 





Consumer stakes in smmke. 4:7 (1937) 3-8, 22. 

Consumer yardsticks. 2:20 (1935) 12015. 

Consumers! interest in a stable agriculture. 2:1 (1934) %-°. 

Consumers puttin:, billion dollars more into farmers pocke%:. 
1:1 (1933) Se. 

Discovering the American consumer. 4:17 (1937) 3-6, 18. 

Dissecting ecnsumers! dollars. 4:6 (1937) 7-11. 

Dollars into doughnuts. 1:22 (1934) &10. 

Drama of wheat. 4:25 (1938) 7-9, 19. 

The farmer-consumerlabor cogwheel. 1:14 (1934) 2. 

Farmer, housevife and factory worker, 1:19 (1934) 6-7. 

A formula for farmers and consumers. 4:14 (1937) 10-14. 

How far have farmers and factory workers gone under the New 
deal? 1:9 (1934) 89. 

Keeping posted on the recovery program. 1:5 (1933) 34. 

Measuring changes in consumers real income. 3:16 (1936) 
12-13, 22-23. 

Parity race bulletin. 1:3 (1933) 4. 

Potato problems. 4:8 (1937) Q11. 18-19. 

Riding a cabbage back to the farm. 3:14 (1936) 3-6, 22. 

Sky-hich and well-deepié 1:20 (1934) 9. 

Up the hill to parity. L;2 (1933) 3. 

Watch these dollars. 135 (1933) 8. 

What progress 1934? 2:9 (1935) 12-15. 

Where are we now? 4:5 (1937) 3-8. 

Where your food dollars went on Sept» 12. 1:3 (1933) 3. 

Where your food money goes. 3:15 (1936) 12-15, 19. 

Where's the money to buy farm products? 1:12 (1934) 8-9. 

Who gets the national income? 3:24 (1937) 3-6, 23. 


Who gets your food money? 2:12 (1935) 3-7. 
Who's getting your food dollars? 1:2 (1933) 45. 
Your pay to the farmer. 1:4 (1933) 8. 


Jai 

What's in the Jam jar? 3:13 (936) 10-11, 22-23. 
JEWELRY 

Consumers! bookshelf. 4:9 (1937) 12. 


LABELS see STANDARDS, GRADES AND LABELS 
LABOR STANDARDS 
. Consumer protection. 4:2 (1937) 13-15, 18. 
Consumers! bookshelf. 4:2 (1937) 16. 
LAMB see MEAT 
LAND UTILIZATION 
Planning land for peoples! lives. 1:13 (1934) 3-5. 
LAUNDRY 
Consumers! bookshelf. 3:22 (1956) 16. 
Equipping the home laundry. 4:24 (1938) 12-15, 19. 
Through the wash. 4:25 (1938) 7-10, 19. 
LEATHER 
Consumers! bookshelf. 4:9 (1937) 12. 
From hides to hands. 4:12 (1937) 3-7. 
LEGISLATION 
Consumers! digest of legislation proposed and passed in the 
last Congress.(74th). 3:13 (1936) 14-16; 3:14 (1936) 9~11,235. 
LEMONS see FRUIT 
LETTUCE see VEGETABLES 





LINEN, HOUSEHOLD 
Consumers! bookshelf. 3:21 (1936) 14, | 
Do you want to buy sheets by standards or by guess? 135 (1932) 7. 
Good picking at white sales. 3:3 (1936) 812. 
Linen consumers are lucky. 4:10 (1937) @11, 19. 
LUMBER 
Consumers! bookshelf. 4:9 (1937) 12. 


MACARONI 
Macaroni to your taste. 4:24 (1938) 10-11. 
Mail Bag 1:5 (1933) 6. 
The Mailbox see Consumers! mailbox. 
MARKETING 
Market news for housewives. 2:2 (1934) 36. 
Where facts come first. 3:11 (1936) 35. 
MARKETING AGREEMENTS 
More money for grape growers. 1:9 (1934) 7. 
wast lightning changem out of prices. 2:9 (1935) 3-6, 31. 


WH do you plan the family meals. 1:26 (1934) 21. 
Meat grades at your service. 4:15 (1937) 36, 19. 
Meat specialties in the budget. 3:1 (1955) 7-10, 31. 
Proof of the pudding. 4:18 (1937) 12-13, 19. 
Spring meat in the market. 3:9 (1936) 9-12, 22. 
What is behind high meat prices? 2318 (1935) S11. 
Where do you park your meat? 4:25 (1938) 13. 
Beef 
Buy by standard. 1:3 (1933) 8. 
Chicago method of cufting. (chart). 2:20 (1935) 19. 
Is it lean meat you want? 2:21 (1935) 3, 19. 
New York method of cutting (chart) 2:21 (1935) 9. 
U.S. graded beef. 2:10 (1935) G11. 
Lamb 
[Chart] 2:20 (1935) 23. 
When you buy lamb, look for U.S. grades. 2:14 (1935) 7-9, 27. 
Pork 
[Chart] 2:20 (1935) 21. 
‘ What's happening to pork sup»lies? 1:26 (1934) 47. 
eal 
[Chart] 2:21 (1935) 13. 
MEAT INSPECTION 
Under the round purple stamp. 3:25 (1937) 3-6, 23. 
What kind of safeguards? 4:4 (1937) 13-17, 19. 
MELONS see FRUIT 
MILK 
Are healthy children anything in your life? &s18 (1934) 13-14, 
Consumers! counsel looks at milk prices. 2:19 (1935) 11-15. 
Cutting costs with kiosks. 1:18 (1934) 19. 
Farmers and consumers to benefit from the new milk marketing 
policy. 1:9 (1934) 34. 
From milk cans to door steps. 2:8 (19355) 6-8. 
Get the women of your community.... (Questionnaire) 1:5 (1933)&. 
Great Britain looks to better distribution control to solve its 
milk problem. 1:18 (1934) 15-16, 18. 
A housewife asks a few quesbions about milk, 1:18 (1934) &11, 
22235, 
How will your city and state rate by 1939? 4:20 (1938) 12-13. 





Lynchburg fights in the open. 1:18 (1934) 12. 
Milk for millions. 4:10-4:12; 4:15-4:17; 4:22, (1937). 
The milk problem. 1:18 (1934) 607. 
A milk strike that brought about a new way of doing business. 
2:1 (1934) 14-17. 
The New Deal comes to town. 1:6 (1933) 3-5. 
New Zealand farmers did this for Wellington consumers. 1:15 
(1934) 3-4. 
Safeguarding milk supplies. 3:26 (1937) 3-7, 22-23. 
Story of milk. 1:10-1:14 (1934). 
What kind of milk do you buy? 2:10 (1935) 3-6, 27. 
Where your milk money goes. 1:4 (1933) 24. 
The women go after the facts about milk consumption. 1:18 
(1934) 3-5. 
MILK see also MILK SURVEY, NATIONAL 
MILK, DRIED 
Below the cream line. 4:21 (1938) 7-8, 18. 
Building health with dry skim milk. 1:15 (1934) 8. 
Consumes! report on dry skimmilk. 2:16 (1935) 35, 27. 
MILK, EVAPORATED 
What's evaporated milk? 1:20 (1934) 68. 
MILK SURVEY, NATION.iL 
How much milk? 3:10 (1936) 37. 
Milk consumer news. 1:25 (1934) 19. 
National milk survey number. 1:18 (1934) 
New York City turns milkman. 1:20 (1934) 10. 
MINERALS 
Foods rich in iron. 13:8 (1933) 24. 
More about minerals. 4:9 (1937) 7-8. 
MUSHROOMS 
Fungus for flavor. 4:35 (1937) 18-19, 22. 


NATIONAL BITUMINOUS COAL COMMISSION 
A consumers! counsel for coal. 4:19 (1937) 6-10. 
When you buy coal. 4:18 (1937) Pell, 19. 
; NATIONAL EMERGENCY COUNCIL - CONSUMERS! DIVISION 
j When consumers get together. 2:17 (1935) 39. 
) Nubbins. 3:23 (1936) 18; 5:24 (1937) 19—20. 
| NUTRITION 
4 Zounting calories. 4:10 (1937) 12-13. 
Food for future citizens. 1:14 (1934) 5=7. 
Food for young consumers. 3:6 (1936) 11-14. 
Mapping the route to plenty. 4:11 (1937) 3-7, 
More about minerals. 4:9 (1937) 7-8. 
Penny specials. 3:15 (1936) 37. 
Thirst quencher no. 1. 4:8 (1937) 16-17. 
ae consumers. 3:7 (1936) 16-17. 


Nuts for extra nutrition. 3:5 (1936) 913. 


ONIONS see VEGETABLES 

ORANGES see FRUIT 

ORGANIZATION 
A new charter for consumer organization. 3:12 (1936) 37. 
Should consumers unite? 4:16 (1937) 9-12, 19. 





PAINT 
Consumers! bookshelf. 3:26 (1937) 18-19. 
PEACHES see FRUIT 
PEANUTS 
The problem df peanuts. 2:5 (1954) 3-6, 12. 
PEARS see FRUIT 
PHOSPHORS 
Bone builder no. 2. 3:20 (1936) 13-14. 
PILLOW CASES see LINEN, HOUSEHOLD 
PORK see lLizAT 
POTATOES see VEGETABLES 
POULTRY 
Buy by standard, 1:4 (1933) 5. 
Fresh poultry calendar, 2:20 (1935) 3-7. 
Talking turkey, 2:2 (1934) 89. 
A tip to poultry consumers. 3:19 (1936) 7-9, 19. 
Tips on festive fare, 3:20 (1936) 35-6, 19. 
Turkey for un=-festive fare. 3:25 (1937) 13. 
Which bird to buy? 3:2 (1935) 12-15, 27. 
PRICES 
Are food prices too high? 3:3 (19356) 3-7, 31. 
Are price tags enough? 3:22 (1935) 3-5, 21-23. 
Balancing the recovery program. 1:3 (1933) 6-7. 
Commodity price changes. 1:1 (1933) 5. 
Common ground. 2:14 (1935) 3-6, 27. 
Consumers! interest in a stable agriculture. 2:1 (1934) 3-5. 
Consumers putting billion dollars more into farmers' pockets. 
1:1 (1933) 3, 
Dissecting consumers! dollars. 4:6 (1937) 7-11. 
Farmer, housewife and factory worker. 1:19 (1934) 6-7. 
A formula for farmers and consumers. 4:14 (1937) 10-14. 
How far have farmers and factory workers gone under the New 
Deal? 1:9 (1934) 89. 
Keeping posted on the recovery program. 1:5 (1933) 3-4. 
Parity race bulletins. 1:3 (1933) +t. 
Prices country people pay. 1:6 (1933) 8-9. 
Producer goals and consumer goals. 4:2 (1937) 3+7. 
Reporting on retail food prices. 2:6 (1934) 3-6, 10. 
Riding a cabbage back to the farm. 3:1-: (1936) 3-6, 22. 
Sky-high and well-deep. 1:20 (1934) 9. 
Some prices have seasons. 2:5 (1934) 2-5. 
Taking lightning changes out of prices. 2:9 (1935) 396, 
Toward better consumer buying power. 3:9 (1936) 21, 23. 
Up the hill to parity. 1:2 (1933) 3. 
Wanted---100,000 price skeptics. 1:21 (1934) 3. 
Watch these dollars. 1:5 (1933) 8. 
What are fair prices? 1:25 (1934) 10-13. 
What is the farmers! share? 3:7 (1936) 89, 31. 
Where your fooddollars went on Sept. 12. 1:3 (1933) 3. 
Where your food money goes. 3:15 (1936) 12-15, 19. 
Who gets those high prices? 1:8 (1933) 6=7. 
Who gets your food money. 2:12 (1935) 37. 
Who's getting your food doll-rs? 1:2 (1933) 45. 
Your pay to the farmer. 1: (1933) 8. 
PRICES see also FOOD, COST OF 
PROCESSING TAX 
Department store heads deny cotton tax is a burden on con= 
sumers. 1:4 (1933) 4. 





Processing taxes. 2:15 (1935) 3-5, 27. 
Truth about the cotton textile tax. 1:3 (1933) 5. 
Who pays the processing taxes. 1:15 (1934) 5-7. 
PRODUCTION 
Consumers! interest in a stable agriculture. 2:1 (1934) 3-5. 
The farmer-consumer~labor=cogwheel. 1:14 (1934) 2. 
Producer goals and consumer goals. 4:2 (1937) 3-7 
Farmer, housewife and factory worker. 1:19 $1934) 6-7. 
Speak up, consumer. 2:25 (1935) @11, 31. 
What progress 1934? 2:9 (1935) 12-15. 
PROTEINS 
Body builders. 3:16 (1936) 10-11. 
PRUNES see FRUIT 
PURCHASING 
Consumers! bookshelf. 3:25 (1937) 18. 
PURCHASING, HOUSEHOLD 
Careful cdnsumers get most food for their money. 1:25 (1934) 8&9. 
Consumers! bookshelf. 3:24 (1937) 10-11, 22-23. 
Food for every budget. 3:21 (1936) 9-12, 21. 
Food patterns. 4:7 (1937) 915. 
Now for high food values at least cist. 1:25 (1934) 47, 13. 
On autumn market lists. 3:18 (1536) 8-9, 18. 
Pennies, pounds and privileges. 2:15 (1935) 6-7. 
Servicing rural consumers. 3:19 (1936) 36, 18-19. 


RAYON 
Rayon comes of age. 4:26 (1938) 3-7, 18. 
REFRIGERATION 
Consumers! bookshelf. 3:22 (1936) 17. 
Ins and outs of refrigeration. 2:26 (1935) 10-16. 
REHABILITATION, RURAL 
sane ting people to help themselves. 1:23 (1934) 8-10. 
More about rents. 4:23 (1938) 12-15, 17. 
Paying for space to live. 4:21 (1938) 3-6, 18. 
REPAIRING 
Consumers! bookshelf. 3:26 (1937) 19. 
| Resolutions I wish consumers would make for 1938. 4:20 (1938) 38, 
RURAL REHABILITATION see REHABILITATION, RURAL 


| SALMON 
Canned salmon. 1:12 (1934) 24. 
| SEASONINGS 
On the shelf near the stove. 4:6 (1937) 14~19., 
| SHEETS see LINEN, HOUSEHOLD 
_ SHOES 
Consumers! bookshelf. 3:21 (1936) 14. 
Shoes. 4:18 (1937) 2, 18. 
Your money's worth in shoes. 4:13 (1937) 3-7. 
SIRUPS 
On selecting your sirup. 3:24 (1937) 7-9, 21. 
Your choice of sirups. 3:25 (1937) 14-17. 
SLIPS 
aaa ENE guide for costume slip. 4:21 (1938) 12-14. 
| What is soap? 4:26 (1938) 812, 19. 
» SOIL 
Science lioks at soil. 3:7 (1936) 3-7, 17. 








SOIL CONSERVATION 
Conservation. 3:6 (1936) 369, 31. 
Saving land for tomorrow's consumers. 3:5 (1936) 3-8, 21 
SOYBEANS 
Salute to the "wonder bean". 3:8 (1936) 3-7, 22. 
SPICES 
On the shelf near the stove. 4:6 (1937) 14-19. 
SQUASH see VEGETABLES 
STANDARDS, GRADES aND LABELS 
Consumers! bookshelf. <:1 (1937) 14-16. 
Crusade for facts. L124 oe te 3-6, 1819. 
Grades like these have meanin 4:2 (1937) 12, 
How cans compare. 3:18 (1936 "10-12, 18. 
How much is in a can? 1:6 (1933) 24. 
New rules for cans. 4:17 (1937) 14-15, 18. 
Standard facts. 3:14 (1936) 1416, 22. 
Toward better consumer standards. 3:23 (1956) 37. 
What kind of safeguards? 4:4 iwel 13-17, 19; 4:5 (1937) 9-11, 
22. 
When the government shops. 3:13 (1936) 6-9, 21. 
STORAGE 
How do you store? 2:22 (1935) 13-16. 
Pack away your winter woolens. 3:7 (1936) 10-12. 
Where do you park your meat? 4:25 (1958) 13. 
STOVES, GAS see GAS STOVES 
STRAWBERRIES see FRUIT 
Study questions for this issue. Appeared irregularly from 5:20 
(1936) to 4:25 (1938). 
SUGAR 





Not too sweet, please. 1:20 (1934) 3-5. 
TARIFF 


More about tariffs. 2:17 (1935) 9, 13. 


TEA 

Tips from tea tasters. 4:14 (1937) 7-9, 19. 
TECHNOLOGY 

Technology on the farm. 4:14 (1937) 3-6, 18-19. 
TEXTILE FABRICS 

Consumers! bookshelf. 3:23 (1936) 15-17. 

Know your fabric. 4:13 (1937) 811. 

Science at consumers! service. 3:17 (1936) 12. 
TEXTILE FABRICS see also COTTON FABRICS} LINEN, HOUSEHOLD 
TOBAECO 

Consumer stakes in smoke. 4:7 (1937) 3-8, 22. 
TOMATOES see VEGETABLES 
TOWELS 

Good picking at white sales. 3 (1936) 812. 

When you buy bath towels. 4: = (1938) 7-9, 19. 
TURKEYS see POULTRY 


VEAL see MEAT 
VEGETABLES 
All-year vegetable calendar. 2:15 (1935) 811, 27. 
Holiday trimmings. 2:25 (1935) 1416. 
How do you store? 2:22 (1935) 13-16. 
Market news for quantity buyers of canned vegetables. 4:18 (1937 
17-18, 
Quality in fruits and vegetables, 3:18 (1936) 13-15, 1819. 


DETROIT PUBLIC LIBRARY 





Watchwords on waste. 3:2 (1935) 7-11. 
Asparagus 
Green tonics. 2:12 (1935) 8&9, 27. 
Beans 
Do you know your beans? 1:13 (1934) 10-11. 
Dried beans for economy. 3:3 (1936) 13-15, 17. 
Celery 
Its food value is its flavdr value. 2:11 (1935) 10-12. 
Corn 
A native American. 4:8 (1937) 12-15, 17. 
Lettuce 
Greens in the salad bowl. 4:6 (1937) 3=6. 
Onions 
No. 1 flavor food. 4:1 (1937) 10-12, 22. 
Potatoes 
Facts for potato consumers. 3:4 (1936) 36. 
Potato problems. 4:8 (1937) 7011, 18-19. 
Potatogs---but are they Irish? 1:21 (1934) 3-5. 
Squash 
Squash on the menu. 4:9 (1937) 13-15, 16-19. 
Tomatoes 
Tips on buying canned tomatoes. 1:14 (1934) 11. 
Tomato route to good health. 2:16 (1935) 68. 
VITAMINS 
Animals help science in the hunt for human health. 5:10 
(1936) 15, 21. 
On the trail of vitamin values. 3P12 (1936) 810, 23. 
Pushing back the vitamin boundaries, 3314 (1936) 12-13. 


Tracking down the scurvy-fighting vitamin. 3:11 (1936) 10=11. 
Vitamins in fish oils. 4:23 (1938) 3-6, 19. 
Young consumers. 3:8 (1936) 16-17, 23. 


WASTE PRODUCTS 
“a in agricultural adjustment. 2:16 (1935) 911. 
Thirst quencher no. 1. 4:8 (1937) 16-17. 
WATERMELONS see FRUIT 
WEATHER BUREAU 
The Weather bureau lends a hand. 3:9 (1936) 3-8, 22. 
WEIGHTS AND MEASURES 
Checking your weights and measures. 3:21 (1936) 3-6, 8. 
False bottoms up. 1:12 (1934) 45. 
Grocery clerks test their knowledge. 4:4 (1937) 10-12. 
Help yourselves to honest measures. 2:4 (1934) 8~9., 
One day with a weights and measures official. 4:19 (1937) 3-5, 
18-19. 
Watch your weights and measures. 1:9 (1934) 5-6. 
WHEAT 
Drama of wheat. 4:25 (1938) 769, 19. 
A four-year plan far wheat farmers. 2:22 (1935) 3-7, 
Wheat facts. 1:4 (1933) 6. 
WISCONSIN FARM FOLK SCHOOL 
A new venture in rural education. 4:5 (1937) 12~14. 
WOOLEN AND WORSTED FABRICS 
Pack away your winter woolens. 3:7 (1936) 10-12. 





